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Course Outcomes

CO. Course Outcomes Cognitive
No. Level
CO1 Familiarize students with various ancient concepts of microeconomics. Rand U
CO 2 | The course is designed in such a way that students will be able to interpret | U And

price determination and various theories of distribution under different market | Apply

structures..

Credit and Marking Scheme

Credits

Marks

Internal

External

Total Marks

Theory (Major) 6

30

70

100




Total No. of Lectures: 67.5 Hrs.

Content of the Course

No. of Lectures (in hours per week): 4.5 Hrs. per week

Maximum Marks: 70

Units

Topics

No. of
Lecture

Unit 1
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Purushartha Chatushtaya and Varna Ashram in Ancient Indian Economic
Thought
The Concept of Panchakosha
Concept of the Indian Market—Haat, Mandi, and Category in the Indian
context
Price Determination: Concept of Nyaya Value in Indian Knowledge
Tradition
Factors of Production:
e The rural concept of land
e Labour: Vedic concept of industry and duty
e Capital: Difference between wealth and money, Ancient Indian
perspective on accumulation and consumption
o Entrepreneurship: Ancient Indian perspective of enterprise and
entrepreneurship
Indian Concept of Welfare — Welfare Distribution System based on the
principle of "Sarve Bhavantu Sukhinah™ ("May All Be Happy™)
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Activity:

Case Study: Ancient category system and modern trade union
Group Discussion: Traditional market vs. online market debate
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Unit -2

BPwWhEje o

Meaning and Classification of Market

Perfect Competition—Meaning, Assumptions, and Characteristics
Perfect Competition and Pure Competition

Perfect Competition: Short-term and Long-term Equilibrium of the
Firm/Industry

Perfect Competition: Existence in Reality
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Activity:
1.

Visit to local mandi/haat and discussion on the practicality of Perfect
competition

Graphical Exercise: Practice equilibrium price determination using
supply and demand data.

Unit -3

5.

4,

Oligopoly — Meaning, Types, and Characteristics

Monopoly — Meaning and Characteristics

Price and Output Determination under Monopoly (Short-term &
Long-term)

Price Discrimination under Monopoly

Central Problem of Economics
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Activity:

Prepare a list of oligopoly and duopoly products.
Prepare a list of government and private monopoly products.
Debate: Monopoly and social welfare
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Unit -4
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Imperfect Competition — Meaning, Types, and Characteristics
Monopolistic Competition — Meaning and Characteristics

Product Differentiation Short term and Long-term Equilibrium in
Monopolistic Competition

Differences between Monopolistic Competition and Pure
Competition

Monopolistic Competition and advertisement

Duopoly — Meaning and Characteristics
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Activity:

Prepare a list of monopolistic products.

Analysis of social media advertisements and study of their impact]
on consumer behaviour.

Adjust variable properties (e.g., labels, measurement scales) in
Variable View.

Unit -5

=
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Factor Cost
Marginal Productivity Theory of Distribution
Theories of Distribution:

Rent

Wages

Interest

Profit

The Concept of Welfare Economics
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Activity:

Group Discussion: Marginal Productivity and Indian Labour Market.
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Suggested Readings:
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15. Sinha V.C. and Srivastav Ritu (2020-21), S.B.P.D. Publication, Agra.
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